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Abstract:

Colour is a powerful vehicle which latches significantly onto
perceptions through its extensive associations with culture, history,
symbolic meanings, psychological effects and many others.
Gendered colours have been an established part of societies and
engrained within consumers for a long time due to their use as navigators, identifiers and
differentiators. Today, the colour pink stands for femininity, in all its positives and otherwise,
while a century ago was it viewed as masculine. The term “pink tax” refers to gender-based
pricing disparities – specifically an upcharge on products and services intended for female
consumers. What is the connection between pink and binary? Could debate such as ‘nature
versus nurture’, which considers particular aspects of thinking and behaviour are outcomes of
either inheritance or learning, shed light on the answers? This talk discusses the history and
coding of the colour pink, and presents a philosophical analysis on the gender equality,
diversity and inclusion.
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